
                                                                                                             

  
UNITED STATES DISTRICT COURT 

FOR THE DISTRICT OF MASSACHUSETTS 

  
 
 

CASHMERE AND CAMEL HAIR 
MANUFACTURERS INSTITUTE, 

 
Plaintiff, 

v. 
 
ETSY, INC.   

Defendant. 

) 
) 
) 
)   
) 
)   
)   
) 
) 
) 
) 

Civil Action No.  

  

COMPLAINT 
 

Plaintiff Cashmere and Camel Hair Manufacturers Institute (hereinafter “CCMI” or the 

“Cashmere Institute”), an international trade association of Cashmere manufacturers, wholesalers 

and retailers, for its Complaint against the named defendant herein, Etsy, Inc. (“Defendant” or 

“Etsy”), hereby alleges the following: 

INTRODUCTION 

1. This action arises out of Defendant Etsy engaging and participating in, aiding and 

abetting, and conspiring with others to commit, unlawful and deceptive false advertising in 

connection with the promotion and sale, both in Massachusetts and elsewhere, of huge quantities 

of counterfeit garments advertised, represented, and passed off as “100% Cashmere” or 

“Cashmere” when in fact they are not Cashmere, but are actually either 100% acrylic, a much 

less expensive, petroleum-based, and more flammable fiber, or are a blend of cheaper synthetic 

material such polyester, nylon, acrylic, rayon, and minor percentages of wool — in violation of 

both federal and state laws prohibiting false and deceptive advertising, false designation of 

origin, unfair competition, trademark dilution, and other violations of intellectual property rights. 
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2. CCMI is a nonprofit corporation, organized as a trade association under the laws 

of New York with a principal place of business in Massachusetts, whose purpose is to advance 

the interests of its Members, who are some of the world’s leading manufacturers, distributors and 

retailers of fine Cashmere fiber, fabric, and garments, and other Cashmere products 

(“Members”), and the Cashmere industry generally.   

3. CCMI’s activities and status as a leading Cashmere industry trade association, its 

legal standing to pursue injunctive relief to protect the interests of its Members, and its active 

role in monitoring and providing services to the Cashmere industry, has been recognized by the 

U.S. Court of Appeals for the First Circuit in a series of decisions over the last several decades, 

first in 1986, 1 then again in 2002,2 and more recently in 2014.3  

4. Defendant Etsy is a public traded corporation (NASDAQ symbol: ETSY), 

organized and existing under the laws of the state of Delaware with its principal place of 

business at 117 Adams St, Brooklyn, NY 11201, that is unlawfully and deceptively advertising, 

marketing and selling, and aiding and abetting, and conspiring with others to commit, the 

                                                 
1     See Camel Hair & Cashmere Institute of America v. Associated Dry Goods Corp., 799 F.2d 6, 12-15 
(1st Cir. 1986)(“we hold that plaintiff does have standing to represent its Members in this suit. … We 
hold that the plaintiff is entitled to preliminary injunctive relief. We are satisfied that the sale and 
manufacture of cashmere products by plaintiff's Members establishes that they have an interest in the 
reputation of cashmere generally.”) 
 
2    See Cashmere & Camel Hair Mfrs. Inst. v. Saks Fifth Ave., 284 F.3d 302, 320 (1st Cir 2002)(“Based 
on the foregoing analysis, a reasonable factfinder could conclude that the Defendant’s material 
mislabeling of their garments deceived the consuming public, enabled defendants to lower their garment 
prices, and caused Packard to lose sales.”) 
 
3     See Cascade Yarns, Inc. v. Knitting Fever, Inc. and nonparty appellee Cashmere & Camel Hair Mfrs. 
Inst., 755 F.3d 55 (1st Cir. 2014)(“The recipient of the discovery request at issue in this case, Cashmere 
and Camel Hair Manufacturers Institute ("CCMI"), is a nonprofit corporation that offers confidential tests 
of the fiber content of cashmere samples to its Members, as well as retailers and suppliers...”)  
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unlawful and deceptive advertising of  – counterfeit garments and products falsely represented as 

“Cashmere” and “100% Cashmere” (hereinafter the “Purported Cashmere Garments”). 

5. Etsy is committing the aforesaid unlawful acts both in emailed advertisements 

that it sends to specific individuals, and that are not posted on the internet, and in advertisements 

that it creates, posts and arranges to be posted on internet websites that it controls in over 100 

countries, including www.etsy.com in the United States, www.etsy.com/uk/ in the United 

Kingdom,  www.etsy.com/japan in Japan, and many others, using various trademarks and brand 

names, including “Etsy.”  

6. In those advertisements, Etsy falsely represents that the garments being offered 

for sale are “100% Cashmere” or “Cashmere,” which they are not, and makes a series of 

additional false and deceptive representations to the effect that purchasers of these purported 

“Cashmere” products have “Protection” if the item they order “isn’t as described,” that 

prospective purchasers of these purported “Cashmere” products can “[s]hop confidently on 

Etsy,” and that it is only “in the rare case” that “something goes wrong” – none of which are 

true, and all of which are misleading and deceptive as to the falsely advertised Purported 

Cashmere Garments. 

7. Etsy is the consumer’s point of contact at the retail level, and is earning enormous 

amounts of money from the sale of the falsely advertised Purported Cashmere Garments, and is 

well-positioned to ensure, and is capable of ensuring, the accurate advertising of these products, 

but is simply failing and refusing to do so.   

8. Instead, Etsy has sought to deflect its own responsibility for its aforesaid unlawful 

acts and omissions by relying on the defensive mantra that “as a pure third-party marketplace, we 

do not have physical possession of the goods sold by our sellers or offer any fulfillment services, 
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and our sellers are solely responsible for compliance...[and w]e do not have access to the goods 

to test or assess physically” -- none of which is a lawful defense to or excuse for Etsy’s unlawful 

acts as alleged herein, and much of which is untrue and misleading.        

9. CCMI has repeatedly asked, and then demanded, that Etsy cease and desist from 

its aforesaid unlawful acts and omissions, but Etsy has failed and refused to do so.  This action 

seeks declaratory and injunctive relief requiring it to do so, and to reimburse CCMI for its costs 

and attorneys’ fees in having to bring this action to force it to comply with the law.      

JURISDICTION AND VENUE 

10. This Court has original jurisdiction over the subject matter of this action under 15 

U.S.C.  § 1121 and 28  U.S.C.  §§ 1331 and 1338, because it is a civil action involving claims 

arising under the laws of the United States, including the Lanham Act, 15 U.S.C. § 1051 et seq., 

and the Court has supplemental jurisdiction over Plaintiff’s state law claims under 28 U.S.C. § 

1338(b) and 1367(a) in that they form part of the same case or controversy that gives rise to 

Plaintiff’s claims under the laws of the United States.   

11. This Court also has original jurisdiction over the subject matter of this action 

pursuant to 28 U.S.C. § 1332 because the amount in controversy exceeds $75,000 and the parties 

are diverse in citizenship. 

12. Venue is proper in this Court pursuant to 28 U.S.C. §1391(b) because a 

substantial part of the events or omissions giving rise to the claims at issue occurred in this 

judicial district and division, and because the Defendants are subject to the Court's personal 

jurisdiction with respect to this action.  

13. This Court has personal jurisdiction over the Defendant because the causes of 

action asserted herein arise from the Defendant transacting business in the Commonwealth of 
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Massachusetts, contracting to supply and actually supplying services or things in the 

Commonwealth of Massachusetts, and/or causing tortious injury in the Commonwealth of 

Massachusetts by virtue of its acts and omissions.   

14. Defendant is also subject to personal jurisdiction in the Commonwealth of 

Massachusetts and this District pursuant to Mass. Gen. Laws ch. 223A §3 because it (a) have 

sold and participated in the sale of numerous products into the Commonwealth and this District; 

(b) has caused tortious injury within the Commonwealth and this District; (c) has practiced the 

unlawful conduct complained of herein, in part, within the Commonwealth and this District; (d) 

regularly conducts and solicits business within the Commonwealth and this District; (e) regularly 

and systematically directs electronic activity into the Commonwealth and this District with the 

manifest intent of engaging in business within the Commonwealth and this District, including the 

sale and/or offering for sale of products to internet users within the Commonwealth and this 

District; and (f) enters into contracts with residents of the Commonwealth and this District for 

the sale of products.   

FACTUAL ALLEGATIONS 

15. CCMI’s Membership consists of major Cashmere producing companies 

headquartered in the United States, Scotland, England, Italy, France, Germany, Japan, China, 

Hong Kong, and India that manufacture Cashmere fabric and garments, including 100% 

Cashmere scarves, and that advertise, distribute and sell those products throughout the United 

States and abroad, including in Massachusetts.  CCMI’s core mission is to protect the good name 

and reputation of Cashmere as a fine specialty fiber, to promote the use of cashmere fiber and 

fabric, and to safeguard the interests of CCMI Members, and the Cashmere industry generally, 

by educating the public, retail dealers and garment makers about what is or is not legitimate 
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cashmere, and by challenging the sale and distribution of fabric and garments that are falsely 

labeled as Cashmere, when in fact they are not.  

16. In carrying out its mission, CCMI engages in a wide range of activities 

worldwide, and maintains a website at www.cashmere.org on which it distributes information 

about those activities, and about important issues relevant to the Cashmere market, including 

sustainability, labeling integrity, sources of reliable product testing, and the market monitoring 

activities that it uses to help ensure the integrity of the Cashmere market and Cashmere products, 

to protect the legitimate interests of its Members, and to provide services and information to 

retailers and other consumers of Cashmere products.   

17. CCMI’s activities in these areas include, but are not limited to, public 

dissemination of information about Cashmere products and the Cashmere market, participation 

in international Cashmere industry conferences and working groups, cooperation with U.S. 

Government agencies and international standard-setting bodies on matters of concern to the 

Cashmere industry and its Members, a round trial testing program in which CCMI periodically 

evaluates the ability of testing laboratories worldwide to accurately determine the Cashmere 

content, if any, of fabric samples whose contents are already known to CCMI, and a garment 

purchasing and testing program to help ensure accurate labeling of Cashmere products (the 

“CCMI Purchasing Program”).     

18. The CCMI Purchasing Program is one in which CCMI itself buys garments in the 

marketplace that are advertised, represented or labeled as being made of Cashmere, in whole or 

in part, and sends samples of those purported Cashmere garments to qualified independent  

professional textile testing laboratories to determine if they actually are made of or contain 

Cashmere.  Then, if the garments are found not to be Cashmere, CCMI notifies the advertisers 
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and distributors of those garments that they are being false advertised and/or mislabeled in 

violation of state and federal law, demands that they be withdrawn from sale, and sometimes 

takes legal action to stop the false advertising and/or mislabeling. 

19. As part of that regular business practice, over the past nine (9) months, CCMI has 

repeatedly purchased garments advertised and represented by Etsy on its www.etsy.com website, 

and in direct advertisements emailed to individual prospective customers by Etsy, as being 

“100% Cashmere” or “Cashmere,” and has sent them for Cashmere content analysis to testing 

laboratories that CCMI’s round trial tests have shown to be reliable in determining whether 

Cashmere is present in samples sent to them for testing, and if so in what quantities.   

20. The results of these tests have proven that these Purported Cashmere Garments 

are in fact are not Cashmere, but are actually either 100% acrylic, a much less expensive, 

petroleum-based, and more flammable fiber, or are a blend of similarly cheaper synthetic 

material such polyester, nylon, acrylic, rayon, and minor percentages of ordinary wool, such that 

they do not have the unique, high quality, and long term performance characteristics of actual 

Cashmere. 

21. Despite the fact that the Purported Cashmere Garments are not Cashmere, Etsy 

falsely represents that they are “100% Cashmere” or “Cashmere,” and at the same time makes a 

series of additional false and deceptive representations to the effect that purchasers of these 

Purported Cashmere Garments  can “[s]hop confidently on Etsy,” that it is only “in the rare case” 

that “something goes wrong,” and that the consumers have “Protection” if the item they order 

“isn’t as described.” None of these representations are true, and all of them are misleading and 

deceptive, as to the falsely advertised Purported Cashmere Garments. 
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22.  In addition to creating, emailing, posting, maintaining, and widely distributing 

the aforesaid false and deceptive advertisements of the Purported Cashmere Garments for its 

own profit, Etsy is also actively participating and conspiring with others in, and is aiding and 

abetting, all of those activities, not only by falsely advertising the Purported Cashmere Garments 

on its websites, but also by, among other things, sending targeted email communications to 

prospective customers, which are never posted to any website but rather are private 

communications to those customers, again falsely representing that the Purported Cashmere 

Garments are “100% Cashmere” or “Cashmere,” and further representing that Etsy has 

“carefully curated these finds” for them, referring to the falsely advertised products, and “is sure 

you’ll love them.”  

23. An example of this false and deceptive advertising by Etsy, and Etsy’s aiding and 

abetting of and conspiring with others to accomplish it, is its advertising of a type of scarf, 

designated or identification as CCMI 22.108-CA-US, which testing shows is 100% synthetic 

polyester and rayon, but is falsely advertised by Etsy as follows: 

  

along with a series of additional advertising misrepresentations by Etsy that purchasers of this 

purported “Cashmere” product can “[s]hop confidently,” that it is only “in the rare case” that 
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“something goes wrong,” and that the consumers have “Protection” if the item they order “isn’t 

as described,” as follows: 

 

In the advertisement, the above representations by Etsy are accompanied by a link using the 

above words “see program terms,” which leads viewers of the ad to the page depicted below 

where – despite the fact that Etsy has been informed and is fully aware, as discussed below, that 

it has major problem of falsely advertising garments as Cashmere, both on its website and in 

emails it sends to consumers – Etsy further misrepresents that consumers of the Purported 

Cashmere Garments can “[s]hop confidently,” that is only “in the rare case that something goes 

wrong,” and that they have “Protection” if the Purported Cashmere Garment they order “isn’t as 

described,” as represented below – which is not true, and is affirmatively misleading: 
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24. The reasons that the above-quoted representations are false and misleading 

include the fact that, as Etsy is well aware, (i) consumers have no ability to determine on their 

own that the garment they purchase in response to this Etsy advertisement “isn’t as described” – 

i.e. is not Cashmere – without laboratory testing that most would have no ability to obtain, and 

would have no reason to seek based on Etsy’s simultaneous representation that such problems 

are “rare”; (ii) as discussed further below, it is not “rare” that “something goes wrong” in the 

form of Etsy falsely describing non-Cashmere goods as “Cashmere” in its advertisements, it is a 

common and widespread Etsy practice; and (iii) Etsy currently provides no “Protection” 

whatsoever to its customers against such false advertising and deception.  

25. Another example of Etsy’s false and misleading advertising, and its aiding and 

abetting of and conspiring with others to accomplish it, is Etsy’s advertising of a type of scarf 

designated CCMI 22.109-CA-US, which is 100% polyester, as “Cashmere” below: 

 

along with the same series of additional false and deceptive advertising misrepresentations by 

Etsy that accompanied Etsy’s advertisement of the above-referenced CCMI 22.108-CA-US 

CCMI – including that purchasers of this purported Cashmere product can “[s]hop confidently,” 

that it is only “in the rare case” that “something goes wrong,” and that the consumers have 

“Protection” if the item they order “isn’t as described” – all of which are false and deceptive in 
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part for the same reasons as the ones used in Etsy’s advertisement of CCMI 22.108-CA-US. 

26. Another example of this false and misleading advertising by Etsy, and its aiding 

and abetting of and conspiring with others to accomplish it, is Etsy’s advertising of a type of 

blanket, designated as CCMI 22.111-CA-US, which testing shows is 81% nylon and 19% wool, 

with no Cashmere, that is falsely advertised by Etsy as “100% Cashmere” as follows: 

 

Again, in this same advertisement Etsy assures consumers that they can rely on the above 

information, and that Etsy wants them to rely on that information, by deceptively 

misrepresenting that consumers of this purported Cashmere product being advertised by Etsy can 

“[s]hop confidently,” that it is only “in the rare case” that “something goes wrong,” and that the 

consumers have “Protection” if the item they order “isn’t as described” – even though Etsy is 

aware that average consumers have no ability to determine on their own, without laboratory 

testing that they would have no practical ability to obtain, and no reason to seek based on Etsy’s 

assurance that problems are “rare,” that the garment they have purchased in response to this Etsy 

advertisement “isn’t as described” – in that it is not Cashmere. 
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27. Another example of this false and misleading advertising by Etsy, and its aiding 

and abetting of and conspiring with others to accomplish it, is Etsy’s advertising of a type of 

scarf, designated by CCMI as CCMI 22.112-CA-US, which testing shows is 100% synthetic and 

rayon, that is falsely advertised by Etsy multiple times as “Cashmere” as follows: 

 

 

along with the same series of additional false and deceptive misrepresentations by Etsy that 

accompanied Etsy’s advertisement of CCMI 22.108-CA-US CCMI – including that purchasers 

of this purported Cashmere product can “[s]hop confidently,” that it is only “in the rare case” 

that “something goes wrong,” and that the consumers have “Protection” if the item they order 

“isn’t as described” – all of which are false and deceptive in part for the same reasons as the ones 

used in Etsy’s advertisement of CCMI 22.108-CA-US are false and deceptive. 

28. Another example of this false and misleading advertising by Etsy, and its aiding 

and abetting of and conspiring with others to accomplish it, is Etsy’s advertising of a type of 

shawl, designated by CCMI as CCMI 22.115-CA-US, which testing shows is 83% synthetic and 

no Cashmere, falsely advertised by Etsy as “Cashmere” follows: 
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along with the same series of additional false and deceptive advertising misrepresentations by 

Etsy that accompanied Etsy’s advertisement of the above-referenced CCMI 22.108-CA-US 

CCMI – including that purchasers of this purported Cashmere product can “[s]hop confidently,” 

that it is only “in the rare case” that “something goes wrong,” and that the consumers have 

“Protection” if the item they order “isn’t as described” – all of which are false and deceptive in 

part for the same reasons as the ones used in Etsy’s advertisement of CCMI 22.108-CA-US. 

29. Another example of this false and misleading advertising by Etsy, and its aiding 

and abetting of and conspiring with others to accomplish it, is Etsy’s advertising of a type of 

wrap/scarf, of which CCMI purchased three (3) samples, designated CCMI 22.126-CA-US 

(brown-black-red-white plaid colored), CCMI 22.127-CA-US (pink), and CCMI 22.128-CA-US 

(light blue), which testing shows is 100% acrylic – which is being falsely advertised by Etsy as 

“100% Cashmere” as shown below: 

CCMI 22.126-CA-US 
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CCMI 22.127-CA-US 

 

CCMI 22.128-CA-US 

 

Each of the above Etsy advertisements also included the same series of additional false and 

deceptive advertising misrepresentations by Etsy that accompanied Etsy’s advertisement of the 

above-referenced CCMI 22.108-CA-US CCMI – that purchasers of this purported Cashmere 

product can “[s]hop confidently,” that it is only “in the rare case” that “something goes wrong,” 

and that the consumers have “Protection” if the item they order “isn’t as described” – all of 

which are false and deceptive for the same reasons as the ones used in Etsy’s advertisement of 

CCMI 22.108-CA-US, and the other garments identified above, are. 

30. Etsy also falsely represented to CCMI official James Coleman that CCMI 22.126-

CA-US, CCMI 22.127-CA-US, and CCMI 22.128-CA-US were Cashmere in an unsolicited 

email he received from Etsy on Sept. 20, 2022, which was not posted anywhere on the internet, 

but rather was a private communication just to Mr. Coleman, again falsely representing that the 
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Purported Cashmere Garments are “100% Cashmere” or “Cashmere,” and further representing 

that Etsy had “carefully curated these finds” for Mr. Coleman, who had previously purchased 

Purported Cashmere Garments on the site, and “is sure you’ll love them,” as follows:   
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31. Another example of this false and misleading advertising by Etsy, and its aiding 

and abetting of and conspiring with others to accomplish it, is Etsy’s advertising of a type of 

scarf marked by me as CCMI 22.159-CA-US, which testing shows is also 100% acrylic, but is 

advertised by Etsy as follows: 

 

along with the same series of additional false and deceptive advertising misrepresentations by 

Etsy that accompanied Etsy’s advertisement of the above-referenced CCMI 22.108-CA-US 
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CCMI – including that purchasers of this purported Cashmere product can “[s]hop confidently,” 

that it is only “in the rare case” that “something goes wrong,” and that the consumers have 

“Protection” if the item they order “isn’t as described” – all of which are false and deceptive in 

part for the same reasons as the ones used in Etsy’s advertisement of CCMI 22.108-CA-US, and 

the other garments identified above, are false and deceptive.    

32. Another example of this false and misleading advertising by Etsy,  and its aiding 

and abetting of and conspiring with others to accomplish it, is its advertising of a type of scarf, 

designated by me as CCMI 22.160-CA-US, which testing shows is 100% synthetic, but is falsely 

advertised by Etsy as follows: 

 

along with the same series of additional false and deceptive advertising misrepresentations by 

Etsy that purchasers of this purported Cashmere product can “[s]hop confidently,” that it is only 

“in the rare case” that “something goes wrong,” and that the consumers have “Protection” if the 

item they order “isn’t as described” – all of which are false and deceptive in part for the same 

reasons as the ones used in Etsy’s advertisement of CCMI 22.108-CA-US, and the other 

garments identified above, are false and deceptive.   
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