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UNITED STATES DISTRICT COURT
FOR THE DISTRICT OF MASSACHUSETTS

)
CASHMERE AND CAMEL HAIR )
MANUFACTURERS INSTITUTE, ;
Plaintiff, )
V. ) o _
) Civil Action No.
ETSY, INC. )
Defendant. ;
)
COMPLAINT

Plaintiff Cashmere and Camel Hair Manufacturers Institute (hereinafter “CCMI” or the
“Cashmere Institute”), an international trade association of Cashmere manufacturers, wholesalers
and retailers, for its Complaint against the named defendant herein, Etsy, Inc. (“Defendant” or
“Etsy”), hereby alleges the following:

INTRODUCTION

1. This action arises out of Defendant Etsy engaging and participating in, aiding and
abetting, and conspiring with others to commit, unlawful and deceptive false advertising in
connection with the promotion and sale, both in Massachusetts and elsewhere, of huge quantities
of counterfeit garments advertised, represented, and passed off as “100% Cashmere” or
“Cashmere” when in fact they are not Cashmere, but are actually either 100% acrylic, a much
less expensive, petroleum-based, and more flammable fiber, or are a blend of cheaper synthetic
material such polyester, nylon, acrylic, rayon, and minor percentages of wool — in violation of
both federal and state laws prohibiting false and deceptive advertising, false designation of

origin, unfair competition, trademark dilution, and other violations of intellectual property rights.
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2. CCMI is a nonprofit corporation, organized as a trade association under the laws
of New York with a principal place of business in Massachusetts, whose purpose is to advance
the interests of its Members, who are some of the world’s leading manufacturers, distributors and
retailers of fine Cashmere fiber, fabric, and garments, and other Cashmere products
(“Members”), and the Cashmere industry generally.

3. CCMTI’s activities and status as a leading Cashmere industry trade association, its
legal standing to pursue injunctive relief to protect the interests of its Members, and its active
role in monitoring and providing services to the Cashmere industry, has been recognized by the
U.S. Court of Appeals for the First Circuit in a series of decisions over the last several decades,
first in 1986, ! then again in 2002,> and more recently in 2014.3

4. Defendant Etsy is a public traded corporation (NASDAQ symbol: ETSY),
organized and existing under the laws of the state of Delaware with its principal place of
business at 117 Adams St, Brooklyn, NY 11201, that is unlawfully and deceptively advertising,

marketing and selling, and aiding and abetting, and conspiring with others to commit, the

' See Camel Hair & Cashmere Institute of America v. Associated Dry Goods Corp., 799 F.2d 6, 12-15
(1st Cir. 1986)(“we hold that plaintiff does have standing to represent its Members in this suit. ... We
hold that the plaintiff is entitled to preliminary injunctive relief. We are satisfied that the sale and
manufacture of cashmere products by plaintiff's Members establishes that they have an interest in the
reputation of cashmere generally.”)

2 See Cashmere & Camel Hair Mfrs. Inst. v. Saks Fifth Ave., 284 F.3d 302, 320 (1st Cir 2002)(“Based
on the foregoing analysis, a reasonable factfinder could conclude that the Defendant’s material
mislabeling of their garments deceived the consuming public, enabled defendants to lower their garment
prices, and caused Packard to lose sales.”)

3 See Cascade Yarns, Inc. v. Knitting Fever, Inc. and nonparty appellee Cashmere & Camel Hair Mfis.
Inst., 755 F.3d 55 (1st Cir. 2014)(“The recipient of the discovery request at issue in this case, Cashmere
and Camel Hair Manufacturers Institute ("CCMI"), is a nonprofit corporation that offers confidential tests
of the fiber content of cashmere samples to its Members, as well as retailers and suppliers...”)

#183043643 vl 2
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unlawful and deceptive advertising of — counterfeit garments and products falsely represented as
“Cashmere” and “100% Cashmere” (hereinafter the “Purported Cashmere Garments”).

5. Etsy is committing the aforesaid unlawful acts both in emailed advertisements
that it sends to specific individuals, and that are not posted on the internet, and in advertisements
that it creates, posts and arranges to be posted on internet websites that it controls in over 100

countries, including www.etsy.com in the United States, www.etsy.com/uk/ in the United

Kingdom, www.etsy.com/japan in Japan, and many others, using various trademarks and brand

names, including “Etsy.”

6. In those advertisements, Etsy falsely represents that the garments being offered
for sale are “100% Cashmere” or “Cashmere,” which they are not, and makes a series of
additional false and deceptive representations to the effect that purchasers of these purported
“Cashmere” products have “Protection” if the item they order “isn’t as described,” that
prospective purchasers of these purported “Cashmere” products can “[s]hop confidently on
Etsy,” and that it is only “in the rare case” that “something goes wrong” — none of which are
true, and all of which are misleading and deceptive as to the falsely advertised Purported
Cashmere Garments.

7. Etsy is the consumer’s point of contact at the retail level, and is earning enormous
amounts of money from the sale of the falsely advertised Purported Cashmere Garments, and is
well-positioned to ensure, and is capable of ensuring, the accurate advertising of these products,
but is simply failing and refusing to do so.

8. Instead, Etsy has sought to deflect its own responsibility for its aforesaid unlawful
acts and omissions by relying on the defensive mantra that “as a pure third-party marketplace, we

do not have physical possession of the goods sold by our sellers or offer any fulfillment services,

#183043643 vl 3
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and our sellers are solely responsible for compliance...[and w]e do not have access to the goods
to test or assess physically” -- none of which is a lawful defense to or excuse for Etsy’s unlawful
acts as alleged herein, and much of which is untrue and misleading.

0. CCMI has repeatedly asked, and then demanded, that Etsy cease and desist from
its aforesaid unlawful acts and omissions, but Etsy has failed and refused to do so. This action
seeks declaratory and injunctive relief requiring it to do so, and to reimburse CCMI for its costs
and attorneys’ fees in having to bring this action to force it to comply with the law.

JURISDICTION AND VENUE

10. This Court has original jurisdiction over the subject matter of this action under 15
U.S.C. § 1121 and 28 U.S.C. §§ 1331 and 1338, because it is a civil action involving claims
arising under the laws of the United States, including the Lanham Act, 15 U.S.C. § 1051 et seq.,
and the Court has supplemental jurisdiction over Plaintiff’s state law claims under 28 U.S.C. §
1338(b) and 1367(a) in that they form part of the same case or controversy that gives rise to
Plaintiff’s claims under the laws of the United States.

11. This Court also has original jurisdiction over the subject matter of this action
pursuant to 28 U.S.C. § 1332 because the amount in controversy exceeds $75,000 and the parties
are diverse in citizenship.

12. Venue is proper in this Court pursuant to 28 U.S.C. §1391(b) because a
substantial part of the events or omissions giving rise to the claims at issue occurred in this
judicial district and division, and because the Defendants are subject to the Court's personal
jurisdiction with respect to this action.

13.  This Court has personal jurisdiction over the Defendant because the causes of

action asserted herein arise from the Defendant transacting business in the Commonwealth of

#183043643_vl 4
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Massachusetts, contracting to supply and actually supplying services or things in the
Commonwealth of Massachusetts, and/or causing tortious injury in the Commonwealth of
Massachusetts by virtue of its acts and omissions.

14.  Defendant is also subject to personal jurisdiction in the Commonwealth of
Massachusetts and this District pursuant to Mass. Gen. Laws ch. 223A §3 because it (a) have
sold and participated in the sale of numerous products into the Commonwealth and this District;
(b) has caused tortious injury within the Commonwealth and this District; (c) has practiced the
unlawful conduct complained of herein, in part, within the Commonwealth and this District; (d)
regularly conducts and solicits business within the Commonwealth and this District; (e) regularly
and systematically directs electronic activity into the Commonwealth and this District with the
manifest intent of engaging in business within the Commonwealth and this District, including the
sale and/or offering for sale of products to internet users within the Commonwealth and this
District; and (f) enters into contracts with residents of the Commonwealth and this District for
the sale of products.

FACTUAL ALLEGATIONS

15.  CCMI’s Membership consists of major Cashmere producing companies
headquartered in the United States, Scotland, England, Italy, France, Germany, Japan, China,
Hong Kong, and India that manufacture Cashmere fabric and garments, including 100%
Cashmere scarves, and that advertise, distribute and sell those products throughout the United
States and abroad, including in Massachusetts. CCMI’s core mission is to protect the good name
and reputation of Cashmere as a fine specialty fiber, to promote the use of cashmere fiber and
fabric, and to safeguard the interests of CCMI Members, and the Cashmere industry generally,

by educating the public, retail dealers and garment makers about what is or is not legitimate

#183043643 vl 5
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cashmere, and by challenging the sale and distribution of fabric and garments that are falsely
labeled as Cashmere, when in fact they are not.
16.  In carrying out its mission, CCMI engages in a wide range of activities

worldwide, and maintains a website at www.cashmere.ore on which it distributes information

about those activities, and about important issues relevant to the Cashmere market, including
sustainability, labeling integrity, sources of reliable product testing, and the market monitoring
activities that it uses to help ensure the integrity of the Cashmere market and Cashmere products,
to protect the legitimate interests of its Members, and to provide services and information to
retailers and other consumers of Cashmere products.

17.  CCMI’s activities in these areas include, but are not limited to, public
dissemination of information about Cashmere products and the Cashmere market, participation
in international Cashmere industry conferences and working groups, cooperation with U.S.
Government agencies and international standard-setting bodies on matters of concern to the
Cashmere industry and its Members, a round trial testing program in which CCMI periodically
evaluates the ability of testing laboratories worldwide to accurately determine the Cashmere
content, if any, of fabric samples whose contents are already known to CCMI, and a garment
purchasing and testing program to help ensure accurate labeling of Cashmere products (the
“CCMI Purchasing Program”).

18. The CCMI Purchasing Program is one in which CCMI itself buys garments in the
marketplace that are advertised, represented or labeled as being made of Cashmere, in whole or
in part, and sends samples of those purported Cashmere garments to qualified independent
professional textile testing laboratories to determine if they actually are made of or contain

Cashmere. Then, if the garments are found not to be Cashmere, CCMI notifies the advertisers

#183043643 vl 6
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and distributors of those garments that they are being false advertised and/or mislabeled in
violation of state and federal law, demands that they be withdrawn from sale, and sometimes
takes legal action to stop the false advertising and/or mislabeling.

19.  As part of that regular business practice, over the past nine (9) months, CCMI has

repeatedly purchased garments advertised and represented by Etsy on its www.etsy.com website,

and in direct advertisements emailed to individual prospective customers by Etsy, as being
“100% Cashmere” or “Cashmere,” and has sent them for Cashmere content analysis to testing
laboratories that CCMI’s round trial tests have shown to be reliable in determining whether
Cashmere is present in samples sent to them for testing, and if so in what quantities.

20. The results of these tests have proven that these Purported Cashmere Garments
are in fact are not Cashmere, but are actually either 100% acrylic, a much less expensive,
petroleum-based, and more flammable fiber, or are a blend of similarly cheaper synthetic
material such polyester, nylon, acrylic, rayon, and minor percentages of ordinary wool, such that
they do not have the unique, high quality, and long term performance characteristics of actual
Cashmere.

21.  Despite the fact that the Purported Cashmere Garments are not Cashmere, Etsy
falsely represents that they are “100% Cashmere” or “Cashmere,” and at the same time makes a
series of additional false and deceptive representations to the effect that purchasers of these
Purported Cashmere Garments can “[s]hop confidently on Etsy,” that it is only “in the rare case”
that “something goes wrong,” and that the consumers have “Protection” if the item they order
“isn’t as described.” None of these representations are true, and all of them are misleading and

deceptive, as to the falsely advertised Purported Cashmere Garments.
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22. In addition to creating, emailing, posting, maintaining, and widely distributing
the aforesaid false and deceptive advertisements of the Purported Cashmere Garments for its
own profit, Etsy is also actively participating and conspiring with others in, and is aiding and
abetting, all of those activities, not only by falsely advertising the Purported Cashmere Garments
on its websites, but also by, among other things, sending targeted email communications to
prospective customers, which are never posted to any website but rather are private
communications to those customers, again falsely representing that the Purported Cashmere
Garments are “100% Cashmere” or “Cashmere,” and further representing that Etsy has
“carefully curated these finds” for them, referring to the falsely advertised products, and “is sure
you’ll love them.”

23.  An example of this false and deceptive advertising by Etsy, and Etsy’s aiding and
abetting of and conspiring with others to accomplish it, is its advertising of a type of scarf,
designated or identification as CCMI 22.108-CA-US, which testing shows is 100% synthetic

polyester and rayon, but is falsely advertised by Etsy as follows:

n

w

Etsy (Searchforar\\.:%rg Q) o 2 ¢

Home Favorites Jewelry & Accessories Clothing & Shoes Home & Living Wedding & Party Toys & Entertainment Art & Collectibles Craft Supplies Gifts & Gift Cards

' SndKnitWear  Q Follow
Qo
] © StarSeller 1596 sales ko kkk
B Cashmere Scarf, Extra Large Shawl

Cashmere Wrap, Cozy Soft Cashmere
Pashmina, White Scarf, Winter Gift

$29.99

( Buy itnow | Only 6 available )

@ Add to collection

|’ 8 Selling fast! Only 6 left, and 1 p

Star Seller.

/ ‘ | \ \ \
| ! \
f J I _ : \ “. \ _ \ \ :o: shipped on

along with a series of additional advertising misrepresentations by Etsy that purchasers of this

purported “Cashmere” product can “[s]Thop confidently,” that it is only “in the rare case” that

#183043643 vl 8
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“something goes wrong,” and that the consumers have “Protection” if the item they order “isn’t

as described,” as follows:

Etsy Purchase Protection: Shop confidently on Etsy
knowing if something goes wrong with an order, we've got
your back for all eligible purchases — see program terms

In the advertisement, the above representations by Etsy are accompanied by a link using the
above words “see program terms,” which leads viewers of the ad to the page depicted below
where — despite the fact that Etsy has been informed and is fully aware, as discussed below, that
it has major problem of falsely advertising garments as Cashmere, both on its website and in
emails it sends to consumers — Etsy further misrepresents that consumers of the Purported
Cashmere Garments can “[s]hop confidently,” that is only “in the rare case that something goes
wrong,” and that they have “Protection” if the Purported Cashmere Garment they order “isn’t as

described,” as represented below — which is not true, and is affirmatively misleading:

Etsy( Q) signin - H

After-Holiday Sales Jewelry & Accessories Clothing & Shoes Home & Living Wedding & Party Toys & Entertainment Art & Collectibles Craft Supplies Gifts & Gift Cards

Shop confidently with Etsy’s Purchase Protection program

Get a full refund if your item doesn't arrive, arrives damaged, or isn't as described.

Etsy Purchase Protection

Easily get help in the rare case that something
goes wrong when shopping from a small
business.

What's eligible for Etsy Purchase Protection:

« Your order doesn't match the item description
or photos

« Your item arrived damaged

« Your item didn't arrive or was lost in the mail

#183043643 vl 9
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24.  The reasons that the above-quoted representations are false and misleading
include the fact that, as Etsy is well aware, (i) consumers have no ability to determine on their
own that the garment they purchase in response to this Etsy advertisement “isn’t as described” —
i.e. is not Cashmere — without laboratory testing that most would have no ability to obtain, and
would have no reason to seek based on Etsy’s simultaneous representation that such problems
are “rare”; (i1) as discussed further below, it is not “rare” that “something goes wrong” in the
form of Etsy falsely describing non-Cashmere goods as “Cashmere” in its advertisements, it is a
common and widespread Etsy practice; and (ii1) Etsy currently provides no “Protection”
whatsoever to its customers against such false advertising and deception.

25.  Another example of Etsy’s false and misleading advertising, and its aiding and
abetting of and conspiring with others to accomplish it, is Etsy’s advertising of a type of scarf

designated CCMI 22.109-CA-US, which is 100% polyester, as “Cashmere” below:

n 1

Etsy (Searchforanythmg Q> o o N ow

Home Favorites Jewelry & Accessories Clothing & Shoes Home & Living Wedding & Party Toys & Entertainment Art & Collectibles Craft Supplies Gifts & Gift Cards

barefootfab QO Follow

Extra Large Cashmere Scarf, Large
Cashmere Shawl Cashmere Wrap,
Cozy Soft Cashmere Throw, Cashmere
Pashmina Shawl, womens wraps,
Travel Wrap

$38.00
> Primary color %

Select a color v

along with the same series of additional false and deceptive advertising misrepresentations by
Etsy that accompanied Etsy’s advertisement of the above-referenced CCMI 22.108-CA-US
CCMI - including that purchasers of this purported Cashmere product can “[s]hop confidently,”
that it is only “in the rare case” that “something goes wrong,” and that the consumers have

“Protection” if the item they order “isn’t as described” — all of which are false and deceptive in

#183043643 vl 10
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part for the same reasons as the ones used in Etsy’s advertisement of CCMI 22.108-CA-US.

26.  Another example of this false and misleading advertising by Etsy, and its aiding
and abetting of and conspiring with others to accomplish it, is Etsy’s advertising of a type of
blanket, designated as CCMI 22.111-CA-US, which testing shows is 81% nylon and 19% wool,

with no Cashmere, that is falsely advertised by Etsy as “100% Cashmere” as follows:

o R e e e = %) 6 % 1 @ (v D)

bills health @ M Inbox (6) - coleman.. G zoom - Google Sea... @ Captains Golf quickbooks CCMI - X% Online Login | Citiz.. & Citizens Commercia... || For You - Xiinity Str.

n 8

Etsy CSearchforany(hing Q) O &% & w

Home Favorites. Jewelry & Accessories Clothing & Shoes Home & Living Wedding & Party Toys & Entertainment Art & Collectibles Craft Supplies Gifts & Gift Cards.

€ Back to search results manufacturedculture  © Follow

© starSeller  520sales Kk Kk kK

—] Q
= 100% cashmere blanket large size 140
> cm by 260 cm handmade in Nepal
uf blue, yellow, red, pink, beige pastel
;f coloursherringbone pattern
i $115.04
== 5 Pay in 4 installments of $28.76. Klarna. Learn more
~ArTa— Primary color *
= =
:;%:} < > light blue v
E: Size*
-—
Large 140 x 260 cm cm v

( Buy it now ) -

Again, in this same advertisement Etsy assures consumers that they can rely on the above
information, and that Etsy wants them to rely on that information, by deceptively
misrepresenting that consumers of this purported Cashmere product being advertised by Etsy can
“[s]hop confidently,” that it is only “in the rare case” that “something goes wrong,” and that the
consumers have “Protection” if the item they order “isn’t as described” — even though Etsy is
aware that average consumers have no ability to determine on their own, without laboratory
testing that they would have no practical ability to obtain, and no reason to seek based on Etsy’s
assurance that problems are “rare,” that the garment they have purchased in response to this Etsy

advertisement “isn’t as described” — in that it is not Cashmere.
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27.  Another example of this false and misleading advertising by Etsy, and its aiding
and abetting of and conspiring with others to accomplish it, is Etsy’s advertising of a type of
scarf, designated by CCMI as CCMI 22.112-CA-US, which testing shows is 100% synthetic and

rayon, that is falsely advertised by Etsy multiple times as “Cashmere” as follows:

> C @ efsy.com/listing/742267832/2-tone-cashmere-scarf-two-tone-cashmere?ga_order=most_relevant8iga_search type=all&ga view_type=galleryiga search query=cashmere+shawlgref=s.. 12 # & % O @ :

bills [| heath @ M Inbox (6)-colemen.. G zo0m-Google Sea.. @ CaptainsGolf || quickbooks || CCMI %% Onlinelogin |Citiz.. %§ Citizens Commercia... [ For You - Xfinity Str.
1 14 1
Etsy (Sea'ch for anything Q) QO A -3 ;]
Halloween Hub Jewelry & Accessorie: s Clothing & Shoes Home & Living Wedding & Party Toys & Entertainment Art & Colleatibles Craft Supplies Gifts & Gift Cards
€ Back to search results shipandgift O Follow

2 tone cashmere scarf, Two tone
cashmere shawl, two tone cashmere
scarf, 2 tone shawl, evening shawl,
evening scarf, scarf shawl women,
wrap

$23.79 $2799 (15% Off)

Primary color %

)w Select a color v
( Buy it now )

along with the same series of additional false and deceptive misrepresentations by Etsy that
accompanied Etsy’s advertisement of CCMI 22.108-CA-US CCMI — including that purchasers
of this purported Cashmere product can “[s]hop confidently,” that it is only “in the rare case”
that “something goes wrong,” and that the consumers have “Protection” if the item they order
“isn’t as described” — all of which are false and deceptive in part for the same reasons as the ones
used in Etsy’s advertisement of CCMI 22.108-CA-US are false and deceptive.

28.  Another example of this false and misleading advertising by Etsy, and its aiding
and abetting of and conspiring with others to accomplish it, is Etsy’s advertising of a type of
shawl, designated by CCMI as CCMI 22.115-CA-US, which testing shows is 83% synthetic and

no Cashmere, falsely advertised by Etsy as “Cashmere” follows:
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Etsy (Search for anything Q) Q 0‘ oy &2
Halloween Hub Jewelry & Accessories Clothing & Shoes Home & Living Wedding & Party Toys & Entertainmen t Art & Collectibles Craft Supplies Gifts & Gift Cards
AlchemyStory  Q Follow

i | © StarSeller 990 sales Kk h k&

N
u l Cashmere Thick Wrap | Meditation
oY Shawl | Comfortable Sitting Chair
" I |l Throw | Soft Cozy Travel Wrap |
= y"‘ Luxury Muffler | Gift For Her | Unisex
_J i $78‘66 $8746 (10% Off)

@@' Pay in 4 installments of $19.66. Klarna. Learn more

A Primary color %

A v

’JY‘Y" Select a color v
VN

F oy Add your personalization *

along with the same series of additional false and deceptive advertising misrepresentations by
Etsy that accompanied Etsy’s advertisement of the above-referenced CCMI 22.108-CA-US
CCMI - including that purchasers of this purported Cashmere product can “[s]hop confidently,”
that it is only “in the rare case” that “something goes wrong,” and that the consumers have
“Protection” if the item they order “isn’t as described” — all of which are false and deceptive in
part for the same reasons as the ones used in Etsy’s advertisement of CCMI 22.108-CA-US.

29.  Another example of this false and misleading advertising by Etsy, and its aiding
and abetting of and conspiring with others to accomplish it, is Etsy’s advertising of a type of
wrap/scarf, of which CCMI purchased three (3) samples, designated CCMI 22.126-CA-US
(brown-black-red-white plaid colored), CCMI 22.127-CA-US (pink), and CCMI 22.128-CA-US
(light blue), which testing shows is 100% acrylic — which is being falsely advertised by Etsy as

“100% Cashmere” as shown below:

CCMI 22.126-CA-US

Etsy (Searchforanyth'mg Q) o a8 £ w

Holiday Shop Jewelry & Accessories Clothing & Shoes Home & Living Wedding & Party Toys & Entertainment Art & Collectibles Cvem Gifts & Gift Cards

n

foreverwearUSA ~ Q Follow

8,697 sales ek vk ok

Man's 100% Cashmere Scarf Made in
England Plaid Brown Camel Beige

:(s.” (#17) Soft Warm, Monogrammed Scarf,
2; Personalized Christmas, Gift
= 1 $8.99+

Monogram Thread Color or NO MONOGRAMMED %
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CCMI 22.127-CA-US

22

Etsy CSearchforanyth'\ng Q) o8 & w

Holiday Shop Jewelry & Accessories Clothing & Shoes Home & Living Wedding & Party Toys & Entertainment Art & Collectibles Craft Supplies Gifts & Gift Cards

foreverwearUSA  Q Follow

8697sales kkkkk

Solid Light Pink (#10) Women's Man's
Scarves 100% Cashmere Made in
England, Soft Warm Monogrammed
Scarf, Personalized Scarf Christmas,
Gift

$8.99+

CCMI 22.128-CA-US

Etsy (Seavuhfcvanyming Q) o g8 &

Holiday Shop Jewelry & Accessories Clothing & Shoss Home & Living Wedding & Party Toys & Entsrtainment Art & Collestibles Craft Suppliss Gifts & Gift Gar

foreverwearUSA ~ Q Follow

V]

8697sales Yk k kk

Solid Light Blue Women's Man's
Scarves 100% Cashmere Made in
England, Soft Warm Monogrammec
Scarf, Personalized Scarf Christmas,
Gift

$11.20 s2799 0% 0

Thread Color/Letter or NO MONOGRAMMED %

Each of the above Etsy advertisements also included the same series of additional false and
deceptive advertising misrepresentations by Etsy that accompanied Etsy’s advertisement of the
above-referenced CCMI 22.108-CA-US CCMI — that purchasers of this purported Cashmere
product can “[s]Thop confidently,” that it is only “in the rare case” that “something goes wrong,”
and that the consumers have “Protection” if the item they order “isn’t as described” — all of
which are false and deceptive for the same reasons as the ones used in Etsy’s advertisement of
CCMI 22.108-CA-US, and the other garments identified above, are.

30.  Etsy also falsely represented to CCMI official James Coleman that CCMI 22.126-
CA-US, CCMI 22.127-CA-US, and CCMI 22.128-CA-US were Cashmere in an unsolicited
email he received from Etsy on Sept. 20, 2022, which was not posted anywhere on the internet,

but rather was a private communication just to Mr. Coleman, again falsely representing that the
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Purported Cashmere Garments are “100% Cashmere” or “Cashmere,” and further representing
that Etsy had “carefully curated these finds” for Mr. Coleman, who had previously purchased

Purported Cashmere Garments on the site, and “is sure you’ll love them,” as follows:

Gmail Q  ses onversations arg

TI

® 0 8 8 0 @ m D

James: Your Etsy weekly @@&&mal) (inbox X [Promotions %

B~ Etsy<email@email.etsy.com> unsubscribe

p ome

Etsy

Favorite their shop—

Inspired by you

¥
LTy

We've carefully curated these finds—and we're sure you'll love them

Shop now
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Et Sy (Sea rch for anything

2

Q) o 8w

Clothing & Shoes Toys & Entertainment

Holiday Shop Jewelry & Accessories Home & Living Wedding & Party

Similar items

i
Seanves

R 11

Men And Women Scarf Plaid Ca...
Ad by Pashminasale

$12.99

FREE shipping

hffx
$33.60

FREE shipping

HouseofSpeyScarves

$2276

Ad by PersonalizationMall

$12.74
$14:99 (15% off)

31.

and abetting of and conspiring with others to accomplish it,

Wool Scarf Lambswool Scarf Ta...

Art & Collectibles Gifts & Gift Cards

Craft Supplies

)

Mohair solid color scarf, winter ...

15 solid color Cashmere scarfs, ...

hifx shipandgift
$33.60 $21.60
FREE shipping $2766 (20% off)

foreverwearUSA  Q Follow

8,697 sales  de vk de sk K

Solid/Plaid/Check Wrap Women's
Man's Scarves 100% Cashmere Made
in England Grabs a Warmth gift scarf
Monogram Character Letters
Personalized

Another example of this false and misleading advertising by Etsy, and its aiding

is Etsy’s advertising of a type of

scarf marked by me as CCMI 22.159-CA-US, which testing shows is also 100% acrylic, but is

advertised by Etsy as follows:

Etsy (Sealch for anything

23

o) o " 8 & w

Holiday Shop Jewelry & Accessories Clothing & Shoes Home & Living Wedding & Party Toys & Entertainment

€ Back to search results

Art & Collectibles Craft Supplies Gifts & Gift Cards
StylishHealing  © Follow

354sales hkkkk

Beautiful Emerald Green 100%
Cashmere Scarf

Bestseller

@ Add to collection

Buy it now | Only 3 available

Other people want this. Over 20 people have this in their
carts right now.

,.‘B Hooray! This item ships free to the US.

along with the same series of additional false and deceptive advertising misrepresentations by

Etsy that accompanied Etsy’s advertisement of the above-referenced CCMI 22.108-CA-US
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CCMI - including that purchasers of this purported Cashmere product can “[s]hop confidently,”
that it is only “in the rare case” that “something goes wrong,” and that the consumers have
“Protection” if the item they order “isn’t as described” — all of which are false and deceptive in
part for the same reasons as the ones used in Etsy’s advertisement of CCMI 22.108-CA-US, and
the other garments identified above, are false and deceptive.

32.  Another example of this false and misleading advertising by Etsy, and its aiding
and abetting of and conspiring with others to accomplish it, is its advertising of a type of scarf,
designated by me as CCMI 22.160-CA-US, which testing shows is 100% synthetic, but is falsely

advertised by Etsy as follows:

Cc (ﬁ etsy.com/listing/9338097 11/kolians-cashmere-shawl-two-in-one?click_key=556a31efc0ddd3a71d4a3ae584a5549cf771ab5%3A93380971181click_sum=208374ff8ref=shop_home_feat_28: |2 ﬁr) ¢ » 0O o

bills health @ M Inbox (6) - coleman.. & zoom - Google Sea. @ Captains Golf quickbooks CcCMI - ¥ Online Login | Citiz. & Citizens Commercia. ER For You - Xfinity Str...
Etsy (Searchfor anything Q) QO QO & w

Holiday Sales Event Jewelry & Accessories Clothing & Shoes Home & Living Wedding & Party Toys & Entertainment Art & Collectibles m Gifts & Gift Cards
\ N

|

>
e

KOLIANDUPPERREE ~ Q Follow

© StarSeller  394sales Kk KKK

Kolians- Cashmere Shawl (Two in

One), Cashmere Scarf Women - Winter
Caavf NManlhnina Claarird DridAammaaiA

along with the same series of additional false and deceptive advertising misrepresentations by
Etsy that purchasers of this purported Cashmere product can “[s]Thop confidently,” that it is only
“in the rare case” that “something goes wrong,” and that the consumers have “Protection” if the
item they order “isn’t as described” — all of which are false and deceptive in part for the same
reasons as the ones used in Etsy’s advertisement of CCMI 22.108-CA-US, and the other

garments identified above, are false and deceptive.
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